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Expression of interest for fulltime faculty position in Media, Communication and 
Journalism programs in Pakistan. 

 

To Manager Human Resource, 

My name is Ayaz Ahmed Siddiqui, and I am a PhD candidate at the School of Communication 
at the Hong Kong Baptist University (HKBU). I recently cleared the oral defense for a thesis 
titled ‘Container Politics in Pakistan Since 1988: Opposition Tactics in Response to Changing 
News Media Imperatives’. I expect to graduate with the degree in hand by Fall 2021 and 
also have a book offer from Routledge to convert thesis into a book. I’m writing this letter to 
show my interest to teach as full-time faculty and to explain how my industry experience, 
commitment to teach and knowledge of media theory is suitable for such a position.  

I have a decade of experience working, researching and advocating for Pakistan’s media 
industry in both advertising and news media, but primarily in journalism. I have networks 
within the industry and remain hands on with its development. I also gave a workshop at 
the CEJ-IBA for journalism students on media literacy. Kindly have a look at my resume and 
writing portfolio (see https://bit.ly/3663SIR).   

Relatedly, I am committed to teach. My ethos is that of a facilitator of conversations (see 
teaching statement). I think this is a pressing global challenge, and a special Pakistani 
challenge, amidst polarization. In this regard my work at HKBU is also useful. Colleagues are 
interested in partnering with counterpart institutions of quality higher learning to initiate 
student exchange programs in Pakistan. If hired I will also work to develop such a program.   

Finally, I have subject expertise in media theory. Specifically, my thesis intersects the fields 
of social movements, television journalism and media in partly-free contexts (see research 
statement). This is necessary to craft course outlines and pedagogy mindful of the state of 
play of the field in ways that cater to the requirements of the post-modern media programs 
in Pakistan.  

I look forward to hearing from you and work in the intellectual environment in such a 
program. Thank you for your time. 

 

Kind regards, 

Ayaz Ahmed Siddiqui 
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Research statement 
I- Research area 

I’m a funded PhD candidate at the School of Communication at HKBU interested in the relationship 
between media and contentious collective action with a focus on emerging media contexts. In recent 
years, media scholars have explored the impact of Internet on protests in differently democratic 
contexts. I use case study methodology and content analysis to describe how strategies of 
opposition groups in Pakistan, a fledgling democracy, have evolved with changes in the various logics 
that make up the local media system. My findings generate insights on the impact of commercial 
television news, and not just the Internet, in a context where broadcast media were once 
monopolized by the state.  

In this research statement I first discuss my work in the area of contentious collective action and 
then in the light of literature on media systems in the global south, through various dissertation 
chapters. I also highlight future directions of research.  

II- Case studies on contentious politics   

Current work 

Two chapters of my dissertation present findings of a longitudinal embedded case study of two 
different contentious episodes in Pakistan, separated by media liberalization policies that were 
implemented by the state in early 2000.  

The first case explains how the protest tactics of the Pakistan People’s Party (PPP) Long 
March in 1992 were mediated by the prevailing news media environment. While the second case 
looks at the news mediation of protest tactics of Pakistan Tehreek-e-Insaf Party (PTI) Azadi Dharna in 
2014. In line with the literature I gathered reports of tactics through a systematic examination of 
Daily Dawn news reports. As expected, the examination resulted in a sense of déjà vu for me; a 
realization that events in any particular time and place fall into a limited number of categories 
repeating themselves with only minor variations.  

To understand the rationale behind these events, or the way they extracted political 
advantage through the media, I relied primarily on key informants. Interviews of campaign planners 
of aforementioned parties, journalists, civic rights activists and advertising professionals were thus 
critical.  

I find that while both opposition groups were well resourced, had insider status and received 
considerable media attention in their respective periods, the tactics of the PTI were in some ways 
distinctly media focused in their use of direct-action stunts to get their message across to 
constituents. They made tactical alliances with fringe political actors which then increased the 
newsworthiness of their performances as insiders. They also mobilized significant protest events in 
ways that facilitated electronic media, in particular 24-hour news coverage. Arguably, the PTI’s 
transformation into a tactical public relations firm afforded by both television and social media 
shows the organizational change in opposition groups post-media liberalization. Finally, they 
packaged preferred frames through celebrity endorsement, catchy slogans and protest anthems that 
catered to a much larger youth oriented mediatized public.  

The extraction of advantage in Pakistan’s stagnant political process through the affordances 
of a changing news media environment is instructive. While literature on social movements tells us 
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that protest dynamics are shaped by political opportunities, resources of opposition and their use of 
symbolic frames, my findings show that electronic news media is an important influencer in its own 
right. This appears to be true for differently democratic contexts such as Pakistan and not just 
advance democracies. 

Categories of mediated contention revealed in both cases also show the similarities in the 
way opposition groups tactics instrumentalized the media environment of the time. The use of the 
courts and parliament for outrageous demands had traits of theater. The use of symbolic frames of 
national security, sacrifice, revolution, victimhood and corruption, and mobilizing protest spectacles 
was also common. These tactics appealed to the publicity driven contentious political logic that 
activists everywhere ascribe too. But the innovation of tactics post-liberalization discussed earlier 
shows a crystallization of these tactics into media centric repertoires that have incrementally 
evolved with changes in Pakistan’s media political environment.  

Future work 

This media centric perspective on recent mobilizations in Pakistan invites us to look at the 
possibilities of activism in a politically stagnant and emerging media contexts. A book is an ideal 
format for publication and I actually have a book offer from Routledge. In the next 2 years, I intend 
to complete this book based specifically on the thesis. 

The categories of mediated contention can be seen as mechanisms. Certain combinations of 
these mechanisms overtime create templates of contention, or repertories, that my thesis describes. 
Future research can examine significant protest events through my framework to better understand 
combinations behind substantive policy and political outcomes, such as the events leading to 1973 
Constitution of Pakistan. More importantly, these case studies of contentious episodes invite us to 
look at Pakistan’s tumultuous political history as a series of such episodes that makes up a 
movement state i.e. movements that came to power via elections. Thus, I’m also working to publish 
separately the relevant thesis chapter. 

III- Pakistan’s media system 

Current work 

My thesis also takes the premise that we understand little about the commercial, political and 
professional imperatives of the media system that has influenced tactical innovation of protesters. A 
chapter presents results of a content analysis of news bulletins and what that tells us about 
Pakistan’s media system.  

Existing literature on media influence on Pakistani politics mostly either focuses on formal, 
unstable and polarizing executive power struggles or informal, patronage based and more stable 
imperatives of a military dominated clientelist media. My findings support a framework that takes 
into account both formal and informal political influences that characterize media systems of the 
global south where a new form of entertaining television-based journalism has gained prominence. 

There are two parts of this analysis. Firstly, surveys, media policy briefs, country reports and 
other secondary literature are used to illustrate media political map of Pakistan before and after 
promulgation of liberalization policies. The map focuses on consumption of commercially oriented 
news media, including the Internet, according to electoral layout. These maps form the basis of a 
media system that is actually two distinct intranational systems - the partisan and the networked. 
This duality is distinguishable via transparency of ownership, structure of the political field and 
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administrative units of the state. These variables are adapted from Chakravartty & Roy (2013)1. It is 
an original conceptualization of Pakistani medias political imperatives. 

Secondly, the content analysis systematically examines the extent television news 
conventions, or formats, focused on commercial values relative to professional journalist values 
since the 90’s. To that end, prime time news conventions of Pakistan State Television (PTV) from 
1992 and 2014, and Geo TV in 2016 are compared in terms of commercial pressures like speed and 
immediacy. The variables were previously piloted and tested in the literature on similar conventions 
in United Kingdom, United States and Norway. Two university students were hired for coding the 
news bulletins. We reached substantial to almost perfect agreement by coding 10% of the data set 
across all three latent variables i.e. Topic, Source and News Convention Used in the intercoder 
reliability test.  

Results are mixed. Impact of commercialization post-liberalization is apparent in the 
increase in ‘Live’ formats and subsequent decrease in ‘Fixed’ ones. In addition, outside sources for 
political stories have decreased in favor of internal sources meaning that media actors may now 
prefer more interpretive formats associated with commercial pressures. Conversely, the mean 
lengths of news items have actually increased during the same period for both public and private 
broadcasters in stark contrast to a burgeoning parallel culture of short sound bites. Whereas outside 
sources have in general increased compared to internal sources for all topics. Moreover, it is unclear 
whether ‘Live’ formats have anything to do with political topics unlike in many Western systems 
where there is evidence of a preference of instantaneous formats for political topics.  

These contradictory findings indicate that commercial imperatives do not necessarily clash 
with the work of television journalists in Pakistan. It goes against the assumption that liberalization, 
or concentration of ownership in global south contexts is inherently bad. While Pakistani journalists 
are rightly more worried post-liberalization about the built-in anonymity in the system, we must be 
surgical in tackling commercial pressures. This has implications for media accountability, journalism 
education and media literacy. The findings support trends elsewhere in Asia where media 
liberalization was initially welcome after a long history of state-run broadcast, but civic society was 
disappointed by elite co-optation of private medias in the absence of independent regulators.  

Future work 

The validity and reliability of the content analysis can be further improved with a larger and more 
representative sample size that depends heavily on the availability of bulletin archives. Nonetheless, 
this is a novel conceptualization of the commercial, professional and political imperatives of 
Pakistan’s media system and I will publish this chapter as an article.  

Internet seems to have been appropriated by the logic of the dual media system echoing 
fears of cyber-pessimists that Internet is replicating moribund impulses of societies. However further 
research on Internet in Pakistan’s potential as alternative media will be timely. I have data sets of 
Facebook Pages gathered during the course of this project. Analysis of these Pages was not included 
in the thesis and is a point of departure for future research.   

 

 
1 Chakravartty, P., & Roy, S. (2013). Media Pluralism Redux: Towards New Frameworks of Comparative Media 
Studies “Beyond the West.” Political Communication, 30(3), 349–370. 
https://doi.org/10.1080/10584609.2012.737429 
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Teaching statement 
 

I- Philosophy 

A pressing challenge for citizens around the world is the rapidly evolving and polarizing socio-
political landscape. It is a special challenge for publics in Pakistan where nation building, and the 
construction of a cohesive identity continues to be at the top of the development agenda.  

I center my world view around this special challenge. My teaching philosophy is one where 
arguments are conversational and where focus is on finding useful meaning rather than ‘winning’ 
and polemics. In this teaching statement I will expand this idea through some course material that I 
am prepared to teach or have already taught, methods to assess student learning outcomes and 
finally, ways to improve teaching praxis for a more knowledgeable classroom.  

II- What have I taught and am prepared to teach? 
 
The ultimate objective of journalism education is to improve the quality of journalism itself; instill 
values of public service, media literacy and advocacy of creative industries as a means to promote 
public interest. Subsequently, I am prepared to teach beginner and advance level courses on the 
history of the medias, particularly the mass media and the role of communication as a technology in 
social change, respectively. The Internet is often seen as a tool by cyber pessimists and optimists 
alike. As a media educator I am more interested in the students understanding of the underlying 
logics behind Internet as a media than technical aspects of various mediums. This may enable them 
to critically think about the media and solve practical problems faced by audiences, regulators and 
media organisations.  
 

I independently taught a graduate course related to these themes at HKBU in a classroom 
that comprised of mostly top mainland Chinese students. The learning objectives of the course were 
as following: 

1- Gain working knowledge of some key concepts in information society, communication and 
media studies.  

2- Apply this knowledge to solve problems faced by media organisation and individuals in the 
face of technological change.  

3- Undertake practical criticism of the new media technology, media content and media 
organisations and demonstrate an ability to think critically about assumptions often taken 
for granted.  

4- Be better prepared to face the challenges of the new media in the future. 

I will connect some of these learning objectives with learning activities in the next section.  

Finally, I am prepared to teach an advanced topic on Pakistan’s media system from a global 
perspective which is based on a thesis chapter. It should be useful for graduate students as well as 
media practitioners and policy makers interested in the state of play of news media industry in 
Pakistan. Other foundation courses I can teach include public speaking and professional writing 
which are often part of the wider social science and humanities curriculum.  

III- How I approach student learning? 
 
I will highlight two instances where my teaching skills stand out. Firstly, I created a course outline for 
a graduate media studies course I taught at HKBU. It was based directly out of the literature 
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reviewed for the thesis. Learning activities mainly included: quizzes to ensure weekly readings were 
conducted, group presentation of weekly readings to assess student grasp of content, and a term 
paper to assess the student’s application of knowledge to solve media problems (see attached 
outline). There were bonus points for active participation in classroom discussions. I also made 
individual term papers available for the classroom to stimulate collective learning. One of my 
students went on to pursue a doctorate.  

 
Secondly, the content analysis of news bulletins that I conducted was a complex task. It 

involved hiring and training ‘coders’ for an intercoder reliability test of the data generated by coding 
of bulletins. As we know, reliability tests measure the consistency of findings. Subsequently, I 
mentored two coders - senior social science students at Habib University in Karachi – to help me 
with this task. I created and followed a coding schedule that comprised of ordered tasks of 
increasing complexity spun over four months. The result were original findings that are reported in a 
thesis chapter on Pakistan media system. 

Overall, teaching diverse students, namely Mainland Chinese, Hong Kongers and Pakistani, 
was a peculiar but rewarding challenge. It was peculiar because providing ‘bridging knowledge’ and 
examples to illustrate concepts for non-Pakistani students was demanding. I had to pay special 
attention to Chinese media coverage of social-cultural events e.g., ‘online dating among lonely 
individuals over the Chinese New Year’, for illustration during lectures. Of course, romantic 
relationships are strongly associated with ideas of empowerment in Pakistani society and that is 
where new media plays a different role. Therefore, teaching diverse students was rewarding as it is 
precisely such diverse context specific outcomes of similar media technologies that nurtures a 
student’s critical appraisal of concepts.  

The ability to move intellectually between various contexts through methods learned in the 
classroom ultimately may help students develop a better appreciation of public interest. This is my 
ultimate goal as a media educator.  

IV- How will I improve my teaching? 
 
One obvious method to assess teaching effectiveness is the student’s performance on learning 
activities. This is also where the student grades are generated. But in addition, periodic feedback 
from students about what works well in class and what they would like to see changed, as well as 
the rationale behind it will be important. The latter I understand is a reflexive process and happens 
throughout the term, during lectures and office hours. The teacher evaluation at the end of term will 
also be useful. However, what is selected for modification, or not, in the course outline is the 
teacher’s prerogative.   
 

I also strongly believe in faculty dialogue to raise teaching effectiveness. Senior faculty of an 
institute is more familiar with the student body and teaching culture and customs at the school. 
They can serve as a springboard to bounce ideas or serve as in-class observers. In this regard earlier I 
invited several colleagues to sit-in my own classroom for the purpose of a feedback and intend to 
continue this practice. 
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• Siddiqui, A. A. (2020). Aurat March , a threat to mainstream tribalism in Pakistan. Interface: 
A journal for and about social movements, 12(1), 64–71. Republished in The Left Berlin. 
https://www.interfacejournal.net/wp-content/uploads/2020/07/Interface-12-1-Siddiqui.pdf  
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Kong. https://www.tandfonline.com/doi/full/10.1080/01296612.2017.1527573  
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• “Look within: A Young Pakistani’s Views on Islamophobia” Livewire (theWire.in) 2019. 
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https://www.thenews.com.pk/tns/amp/563821-promoting-hate-politics  
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COMM 7280 Communication Technology and 
Media Organizations. 

 
Course instructor: Mr Ayaz Ahmed Siddiqui (Sid) 

siddiqui.aayaz@gmail.com 
Lecture room: AAB 206 

Thursdays: 19:00 – 22:00 
Office hours: Mondays 14:00-18:00 CVA 201 

  
 
In the age of information and media abundance we are witnessing an unprecedented 
degree of technological innovation and disrupting change in society. On the one hand, there 
are those who herald the emancipatory potential of new media to improve human 
relationships, organization and society. That ‘new media’ makes access easier and faster in a 
way that will transform society for the better. At the same time there are those who reject 
an uncritical examination of communication technology specially as it seems to replicate the 
same power hierarchies prevalent in government, corporations and relations between 
states.  
 
 As communication professionals, our job is to make sense of this debate. We have 
concepts and tools to examine the relationship between communication technology, media 
organization and society. We reject ‘deterministic’ thinking or the polarizing debate 
between cyber enthusiast and cyber pessimists. Our conclusions about new media impact 
are based on patterns of relationships between variables and informed opinion based on 
scientific evidence on the subject from around the globe. In so doing, we focus not on 
technical features of new media products but on the logic behind their functioning. 
  
 This course is meant to make you aware of some useful concepts communication 
researchers have developed to characterize new media impact on media organizations. It 
takes mostly a sociological perspective that looks at media systems from a macro level. 
Although, a psychological, or micro level analysis is also provided, particularly in the PR and 
advertising section. In rejecting determinism, we take a global perspective that situates 
Asian media organizations in context.  The topics in each section are based on important 
themes in research and will become clearer as the class progresses. In addition, I’ll make 
minor adjustments to the outline to suit the tempo and grasp of students.  
 

Aims and objectives  
After taking this course you will: 
 

1- Gain working knowledge of some key concepts in information society, media studies 
and advertising and PR studies.   

2- Apply this knowledge to solve problems faced by media organizations and individuals 
in the face of technological change. 
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3- Undertake practical criticism of the new media technology and media organizations 
and demonstrate an ability to think critically about assumptions often taken for 
granted. 

4- Be better prepared to face the challenges of the new media in the future. 

Teaching & learning activities 
This course will be run as a seminar where we will cover a particular topic each week. The 
first portion of each lesson will comprise of a group presentation, discussion and questions. I 
will then provide a background lecture. The format facilitates the following activities for 
students. 
 

• Understand course objectives. 
• Follow assigned readings, lectures (including guest lecture of an industry expert) and 

debates. 
• Actively participate in class discussions. 
• Complete assignments. 
• Encourage and assist classmate comprehension of the course material.   

 

Group presentations 
Our class will be divided in groups or pairs. Each group will present a chosen topic from the 
course outline based on material from two assigned readings of the week. This activity is 
designed to familiarize students with key concepts and facilitate class discussions. Key words 
are provided for each section to keep track of the various concepts. 
 

Term paper 
Each student is expected to submit a term paper of 1500-2000 words at the end of this 
course. The essay is a site to ‘play with key concepts’ in relation to everyday problems of 
communication professionals. It will be assessed on originality of thinking, practical 
application, critical understanding of course material, logic and creativity.  
 

Assessment method 
Group presentation: 40%  
Individual term paper: 40% 
Class participation: 10% (all students are expected to bring examples from their daily life to 
share with the class to score higher.) 
Quiz: 5% x 2  
 
Kindly note: the deadline for submission of assignment and presentation discussed in class 
and negotiated with the students are firm and final. Term papers will be submitted via turn 
it in and rule of plagiarism set by our university are enforced.  Attendance requirement is 
100% mandatory, according to the new school policy, except in circumstances beyond 
students control.  
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Course outline and assigned readings 
 
Part I - Media logics and convergence. 
Media scholars contribute to the debate on new media by examining the characteristics of 
various mediums rather than their technical features. They tell us for instance, that each 
medium operates with a certain logic, forms, formats, production routines, etc. Societies 
dominated by media must adapt to these logics. This section examines useful concepts to 
characterize logics in the context of mass versus social media technology.  
 
18th January: introduction to the course material and student feedback.  
 
Briggs & Burke Chap 1; Introduction to media history. 
 
25th January: introduction to media convergence. 

Jenkins, Chap 1; introduction – “worship at the altar of convergence”: a new paradigm for 
understanding media change. 
 
McLuhan, M. (1967). The medium is the message. New York: Bantam Books. 

 
1st February: media logics and mediatization processes.   

Hjorth & Khoo Chap 26; TV or not TV? Re-imagining screen content in China  
 
Hjarvard, S. (2008). The mediatization of society: a theory of the media as agents of social 
and cultural change. Nordicom Review, 29(2), 105–134. 
 
Key word: media history and convergence, cultural industries, media logics and 
mediatization 
 
 
Part II- Evolving economic pressures on media organizations due to ICTs  
Media environments are always in a state of flux. Changes in communication technologies 
sometimes result in unprecedented outcomes on other aspects of society, including media 
organizations themselves. In this section, we will look at a certain communication 
technology – the internet – and how it is altering business models of media organizations. 
We will also examine how these influences trickle down from centres like North America 
and Hong Kong, to the margins of global economy in regions of Africa and South Asia.  
 
8th February: the internet and changes in revenue of media organizations. 
 
Graham & Dutton Chap 9; impact of internet on media industries: economic perspective. 
 
Cottle Chap 3; organization and production in alternative media. 
 
Lunar new year holiday no classes for a week. 
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22nd February: the Digital divide. [1st Quiz] 
 
Graham & Dutton Chap 2; next generation internet users: a new digital divide. 
 
Graham & Dutton Chap 19; a critical perspective on the potential of the internet at the 
margins of the global economy. 
 
Key words: digital divide, online business economy, core-periphery relationship 
 
 
Part III- Understanding organizational dynamics, hierarchies and centralization, in online 
social networks. 
Previous sections dealt with ‘organization’ as a legal entity. In this section, we will examine 
some debates on the new forms of collective action in human societies that are emerging 
together with new media. In particular, the role of internet in giving rise to a ‘network 
society’ and its implications. 
 
<1st March: the rise of the network society.  
 
Castells Chap 1; informationalism, networks, and the network society: a theoretical 
blueprint. 
 
Poell, T., Abdulla, R., Rieder, B., Woltering, R., & Zack, L. (2015). Protest leadership in the age 
of social media. Information, Communication & Society, 4462(June), 1–21. 
http://doi.org/10.1080/1369118X.2015.1088049 
 
<8th March: networked organization as a lens to view technological innovation.  
 
Castells Chap 2; institutional models of the network society: Silicon Valley and Finland. 
 
Yusuf, H. (2009). Old and new media: Converging during the Pakistani Emergency. Center for 
Future Civic Media.  
 
Key words: new forms of human organization, communication power, network society 
 
 
Part IV - Emerging media cultures & community  
We begin to see that the term ‘new media’ is relative to context. Previous section examined 
influences on media organizations from a structural perspective. In this section, we zoom-in 
to a micro-level where scholars examine changes in human behaviour brought about by 
technology. We look at how the notion of audience, consumers and users becomes 
problematic.    
 
<15th March: consumers, users or audiences? 
 
Graham & Dutton Chap 7; China and the US in the new internet world: a comparative 
perspective. 



 13 

 
Castells Chap 17; Television, the internet and the construction of identity. 
 
<29nd March: advertising industry in Hong Kong [1st Guest]. 
 
Reczek, R.W. & Lamberton, C (2017). Novel Phenomena, evolving framework: exploring 
social influence in the online world. In Jansson-Boyd, C., & Zawisza, M. Routledge 
international handbook of consumer psychology (First ed., Routledge international 
handbook series) (Chapter 32, pp.621-638).  
  
Wojdynski, Bartosz W, Golan, Guy J, Sweetser, Kaye D, Ahn, Sun Joo, & Hochman, Asaf. 
(2016). Native Advertising as a New Public Relations Tactic. American Behavioral 
Scientist, 60(12), 1442-1457.` 
 
15th April: labour in the digital age. [2nd Quiz]  
 
Graham & Dutton Chap 6; internet geographies: data shadows and digital divisions of labor. 
 
Castells Chap 7; Labour in the Network Society: Lessons from Silicon Valley. 
 
Key words: new media cultures, digital labour, internet users, consumers and audiences 
 
 
Ching Ming festival classes pushed to following weeks. 
 
 
Part V - Future pathways and ways of thinking that we do not fully understand yet.  
The network society makes us appreciate the impact of the information age. 
Communication networks not only provide greater speed and reach, but also makes us 
aware of ways of thinking we don’t fully understand. This section takes a departure in to the 
realm of artificial intelligence, virtual reality and API. We will examine some concrete 
evidence of changes in media organizations brought on by computer assisted 
communication. This section also introduces students to a research culture. 
 
12th April: the impact of Application Programming Interface on research.  
 
Booth et al, Chap 1 & 7; the craft of research. 
 
Rieder, B., Abdulla, R., Poell, T., Woltering, R., & Zack, L. (2015). Data critique and analytical 
opportunities for very large Facebook Pages: Lessons learned from exploring We are all 
Khaled Said’’. Big Data & Society.  
 
19th April: the role of computers and innovation in organizational management [2nd Guest 
lecture].   
 
Cottle Chap 3; strategizing technological innovation. 
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Mansell Chap 45; new worlds of computer mediated work. 
  
26th April: revision, recap and other consultations.  
 
Submission of term paper. 
 
Key words: application-programming interface, algorithms, technical fieldwork 

Non-academic readings 
 
South China Morning Posts. 
http://techinasia.com. 
Chinatechinsights.com. 
Wired.com   

General readings 
 
Booth, Wayne C., Colomb, Gregory G., Williams, J. M. (2008). The craft of research (3rd ed.). 
Chicago: The University of Chicago Press. 
 
Briggs, A., & Burke, P. (2005). A social history of the media: From Gutenberg to the 
Internet (2nd ed.). Cambridge: Polity. 
 
Castells, M. (2004). The network society a cross-cultural perspective. Cheltenham, UK; 
Northampton, MA, USA: Edward Elgar Publishing. 
 
Cottle, S. (2003). Media organization and production (Media in focus). London: Sage. 
 
Dijck, J. Van, & Poell, T. (2013). Understanding Social Media Logic. Media and 
Communication, 1(1), 2–14. 

Graham, M., Dutton, W., & Castells, M. (2014). Society and the internet: How networks of 
information and communication are changing our lives (First ed.). 
 
Hjarvard, S. (2008). The mediatization of society: a theory of the media as agents of social 
and cultural change. Nordicom Review, 29(2), 105–134. 
 
Hjorth, L., & Khoo, O. (2016). Routledge handbook of new media in Asia (Routledge 
handbooks). [Online Access] 
 
Jenkins, H. (2006). Convergence Culture: Where Old and New Media Collide. New York 
University Press. 
 
Mansell, R. (2009). The information society: Critical concepts in sociology (Critical concepts 
in sociology). Milton Park, Abingdon, Oxon, UK ; New York: Routledge. 
 
McLuhan, M. (1967). The medium is the message. New York: Bantam Books. 
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Poell, T., Abdulla, R., Rieder, B., Woltering, R., & Zack, L. (2015). Protest leadership in the age 
of social media. Information, Communication & Society, 4462(June), 1–21. 
http://doi.org/10.1080/1369118X.2015.1088049 
 
Rieder, B., Abdulla, R., Poell, T., Woltering, R., & Zack, L. (2015). Data critique and analytical 
opportunities for very large Facebook Pages: Lessons learned from exploring We are all 
Khaled Said’’. Big Data & Society.  
 
Yusuf, H. (2009). Old and new media: Converging during the Pakistani Emergency. Center for 
Future Civic Media.  
 

 


